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The all-new Ramada 
Newmarket is located in 
the heart of Auckland’s 
premier shopping, dining 
and entertainment districts. 
With 93 Hotel, Studio and 
Apartment style rooms, 
Ramada Newmarket is ideally 
positioned to cater to the 
corporate traveller, the weekend 
shopper and the urban relaxer!

NEWMARKET

NOW OPEN

*Offer valid for stays until December 2021, terms and conditions apply.

BOOK NOW to get our best rates, 

complimentary breakfast and a late 

check out*. Email the code NEWSTAY 

to vibhor@ramadanewmarket.co.nz.

    41 Gillies Avenue, Newmarket  

    09 588 6500

https://ramadanewmarket.co.nz/
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SCAN TO JOIN 
OUR COMMUNITY

WHAT MAKES BFT
DIFFERENT. BETTER?
THE MOST ADVANCED GROUP TRAINING 
STRENGTH AND CONDITIONING FOCUS
TRAINING TO SPECIFIC HR ZONES
PROGRESSIVE PROGRAMMING
HIGHLY QUALIFIED COACHES
50 MINUTE SESSIONS
NNO LOCK IN CONTRACTS
UNLIMITED STUDIO ACCESS

https://bodyfittraining.com/
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Home 
Grown 

STYLE

Celebrate our very own New Zealand 
designers with new season styles.

1.  MARLE  MARIA TOP, $280, 

AVAILABLE AT AREA 51.  

2. SILK & STEEL NOSTALGIA 

NECKLACE, $259, AVAILABLE 

AT SMITH & CAUGHEY'S. 

3. CAITLIN CRISP MAJORIE 

LINEN BLAZER, $725, 

AVAILABLE AT MUSE. 4. KATE 

SYLVESTER AURORA DRESS, 

$599. 5. KETZ-KE  FINISH 

DRESS, $199, AVAILABLE AT 

FLO & FRANKIE.  

6. KATHRYN WILSON  ZOE 

SLIDE, $99. 7. MOOCHI WIDE 

LEG JEAN, $279. 8. DEADLY 

PONIES  POUCHEROO, 

$279. 9. STANDARD ISSUE 

FOLIAGE POLO, $289.  

10.  JULIETTE HOGAN 

GEORGIA DRESS, $549.  

11.  KOWTOW STRUCTURED 

WRAP TOP, $229. 12.  KAREN 

WALKER  HARVEST HYBRID, 

$345. 13.  KATE SYLVESTER 

KS CAP, $99.

1.

2. 3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

https://www.smithandcaugheys.co.nz/shop/brands/silksteel
https://www.museboutique.co.nz/collections/pre-order/products/marjorielinenblazer
https://katesylvester.co.nz/products/aurora-dress
https://www.kathrynwilson.com/products/zoe-slide
https://www.moochi.co.nz/collections/pants/products/wide-leg-jean-mid-blue
https://deadlyponies.com/nz/shop/product/poucheroo-croc/black/
https://standardissue.co.nz/products/foliage-polo?variant=40392341487768&currency=NZD&utm_medium=product_sync&utm_source=google&utm_content=sag_organic&utm_campaign=sag_organic&gclid=Cj0KCQjwm9yJBhDTARIsABKIcGY3Td9cxp6PyTFLM6XaFjnX8nOqxGQuLc1Yc5fGentlf3BzrVa34QoaAmqeEALw_wcB
https://juliettehogan.com/collections/coming-soon/products/georgia-dress-crisp-poplin-moss
https://www.karenwalker.com/nz/eyewear/all-eyewear/harvest-hybrid-oxblood-sepia-kas2101938/oxblood-sepia
https://katesylvester.co.nz/products/ks-cap-1
https://area51store.co.nz/products/mtss2101sal
https://nz.kowtowclothing.com/collections/tops-shirts


N O S T A L G I C  

O U T R È  T H E  L A B E L  P R E S E N T S . . .  

S H O P  T H E  C O L L E C T I O N  O N L I N E  N O W  

[ W W W . O U T R E C L O T H I N G . C O . N Z ]

https://outreclothing.co.nz/
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Meet Me  
in the Midi

STYLE

WITCHERY  FULL SKIRT UTILITY 

DRESS, $169.90

FOREVER NEW  JOSEPHINE 

TIERED MIDI DRESS, $159.99 

KENNEL & SCHMENGER 

KASSAMI,  $490, AVAILABLE  

AT SCARPA

RUBY JUNIPER  

DRESS, $269

SEA NEW YORK  CLAUDINE 

SMOCKED DRESS, $695, 

AVAILABLE AT MUSE

ANNA QUAN  SCARLET DRESS, 

$385, AVAILABLE AT FATHER 

RABBIT SELECT

LEE MATHEWS DIXIE COLLARED 

MAXI DRESS, $1,095, AVAILABLE 

AT MUSE

SASS & BIDE  DOUBLE BUCKLE 

CORSET BELT, $180

CECILIE COPENHAGEN  JOSEFINE 

DRESS DOGTOOTH, $379, 

AVAILABLE AT SUPERETTE

SUPERETTE  FAIRWAY DRESS, 

$279

MI PIACI  ELLA, $260

SEED  SUSTAINABLE RIB  

KNIT DRESS, $169.90

SASS & BIDE  SPEAK NOW 

DRESS, $450

GANNI LEATHER PHONE  

BAG, $279, AVAILABLE  

AT WORKSHOP

Through rain or shine, long lunches, 
work meetings and dinner dates – 

the midi dress is always there for us. 

https://www.superette.co.nz/cecilie-copenhagen-josefine-dress-dogtooth-black-cream-cci1771
https://fatherrabbit.com/products/anna-quan-scarlet-dress-zest?variant=39442141970571
https://www.museboutique.co.nz/collections/new-arrivals/products/claudinesmockeddress?variant=39431917961299
https://www.sassandbide.com/nz/
https://www.superette.co.nz/superette-fairway-dress-khaki-supw210002
https://www.museboutique.co.nz/collections/new-arrivals/products/dixiecollaredmaxidress
https://www.forevernew.co.nz/josephine-tiered-midi-dress-272031
https://shop.rubynz.com/estore/style/rw21631-bg.aspx
https://www.scarpa.co.nz/estore/style/kassami.aspx?c=60
https://www.sassandbide.com/nz/double-buckle-corset-belt-a6fs21003-dark-tabacco
https://www.mipiaci.co.nz/new-in
https://www.workshop.co.nz/collections/womens-bags/products/style-gn-pf21496?variant=40385716224185
https://www.witchery.co.nz/full-skirt-utility-dress-60270258
https://www.seedheritage.com/nz/woman/clothing/dresses-jumpsuits/


Limited Edition umbrella

bluntumbrellas.co.nz  |  @bluntumbrellas

available 14th September from

https://bluntumbrellas.co.nz/
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STYLE

A sophisticated take on summer style, pack your bags with hues of 
white and blue, linen and chic accessories for a seaside escape. 

Hamptons Calling

1.  ZOE & MORGAN  MUTIARA EARRINGS, $520. 2. SAINT LAURENT  RIVE GAUCHE BUCKET IN WHITE CANVAS AND BLACK LEATHER, 

$1,965. 3. HANSEN & GRETEL  BRYDIE DRESS, $420, AVAILABLE AT AREA 51.  4. KOWTOW  BOW HAIR TIE,  $59.  

5. MAGGIE MARILYN ONE SHOULDER SINGLET, $75.  6. R.M. WILLIAMS CAPELLA SKIRT, $229. 7. COUNTRY ROAD LILLY SLIDE, 

$169. 8. RUBY  ALLORA SHIRT, $199. 9. ISABEL MARANT  EYEWEAR IM 0036/S, $489, AVAILABLE AT SUPERETTE, DAVID JONES. 

10.  WITCHERY  ALORA WEDGE, $149.90. 11.  EMILIA WICKSTEAD  NOOR SWIMSUIT,  $695, AVAILABLE AT SIMON JAMES STORE.  

12.  WITCHERY ARI REVERSIBLE BELT, $190.90. 13.  COUNTRY ROAD BEAU AUSTRALIAN COTTON BEACH TOWEL, $79.90.

1. 2. 3.

4.

5.

6.

7.
11.12.

13. 8.

9.

10.

https://zoeandmorgan.com/nz/mutiara-earrings-22k-gold-plate-baroque-pearl
https://www.ysl.com/en-au/saint-laurent-denim/rive-gauche-large-tote-bag-in-printed-canvas-and-leather-5094159J52E9280.html
https://area51store.co.nz/products/s20218031j
https://nz.kowtowclothing.com/products/bow-hair-tie-blue-and-white-check?_pos=1&_sid=dd03cd046&_ss=r
https://maggiemarilyn.com/collections/somewhere-new/products/one-shoulder-singlet
https://www.rmwilliams.com.au/nz/clothing/women/skirts-dresses?lang=en_NZ
https://www.countryroad.co.nz/lilly-slide-60268456-942
https://shop.rubynz.com/estore/style/rw20007-gs.aspx
https://www.davidjones.com/brand/isabel-marant/bags-and-accessories/sunglasses/24145099/Isabel-Marant--IM-0036%7CS--GOLD--SUNGLASS.html
https://www.witchery.com.au/alora-wedge-60268309
https://simonjames.co.nz/emilia-wickstead/noor-swimsuit-green-cherubs-and-ribbon
https://www.witchery.co.nz/accessories-belts/
https://www.countryroad.co.nz/beau-australian-cotton-beach-towel-60243225-109


https://www.birdonawire.co.nz/
https://www.thecoffeeclub.co.nz/


Colour Theory 
Fit the kids out in a spectrum of primary 

colours for an instant mood booster. 

1.  SMIGGLE  CLOUD NINE JUNIOR HEADPHONES, $39.99.  

2. NATURE BABY  RIVER TEE, $34.95.  3. THE WAREHOUSE  HULA 

HOOP LARGE, $10.40. 4. MADO  FEELINGS FRAMED PRINT, $295, 

AVAILABLE AT FATHER RABBIT SELECT. 5. ULTIMATE EARS 

WONDERBOOM 2, $169.90, AVAILABLE AT NOEL LEEMING. 6. MY 

NEW ZEALAND ABC BOOK, $20, AVAILABLE AT THE POI ROOM. 

 7. NATURE BABY  RUFFLE SUIT,  $34.95.  8. AS COLOUR  KIDS 

SUPPLY HOOD, $40. 9. NEW BALANCE  NEW-B HELIUM, $70, 

AVAILABLE AT REBEL SPORT, SHOE CLINIC. 10.  SEED BUCKET HAT, 

$34.90. 11.  SMIGGLE HANGRY HEROES SCISSORS, $3.99. 12.  SEED 

ESSENTIAL TRACKPANT, $39.90.

1. 2.

5.

4.

6. 7.

9. 10.

11.

8.

12.

3.

STYLE

https://www.naturebaby.co.nz/river-tee-nb118229-albie-red-sailor-stripe-print
https://www.smiggle.co.nz/shop/en/smigglenz/toys-create/all-tech-and-toys/cloud-9-junior-headphones-444315-navy-1
https://www.thewarehouse.co.nz/p/hula-hoop-large-76cm-assorted/R366717.html
https://fatherrabbit.com/collections/childrens-room/products/mado-feelings-zen-framed-print-50-x-70-cm?variant=34103021142155
https://www.noelleeming.co.nz/shop/audio/portable-audio/portable-speakers/ultimate-ears-984-001547-wonderboom-2-deep-space-black/prod183795.html
https://www.thepoiroom.co.nz/collections/books-stationary/products/my-new-zealand-abc-book
https://www.naturebaby.co.nz/ruffle-suit-terry-nb115741-sunshine
https://www.ascolour.co.nz/kids-supply-hood-3032/?Colour=Red
https://www.rebelsport.co.nz/shop-by-brand/new-balance/
https://www.seedheritage.com/nz/p/heritage-bucket-hat/2061119-se.html?dwvar_2061119-se_size=SM&dwvar_2061119-se_color=1118&removeDefaultSelectedSize=true
https://www.smiggle.co.nz/shop/en/smigglenz/all-pencilcases-stationery/hangry-heroes-scissors-475106-red-1
https://www.seedheritage.com/nz/p/essential-trackpant/1026109-se.html?dwvar_1026109-se_size=2&dwvar_1026109-se_color=596&removeDefaultSelectedSize=true#start=1
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Bach by 
the Beach

Natural materials, woven accents and 
Balinese inspired prints will create a 

tranquil and inviting feel to your home. 

1.  FREEDOM FURNITURE  SOLEIL WALL MIRROR, $109.  

2. ROBERT MARK  ALINE CAPIZ STOOL, $289, AVAILABLE AT THE 

LINEN STORE. 3. REPUBLIC HOME  JODHPUR BEDSIDE, $895.  

4. SURF SHACKS ,  $129, AVAILABLE AT SUPERETTE. 5. FERM 

LIVING CERAMIC BASKET SMALL, $129, AVAILABLE AT 

SUPERETTE. 6. LUMIRA  GLASS CANDLE BALINESE YLANG 

YLANG, $85, AVAILABLE AT SUPERETTE. 7. LA CHAMBA 

POTTERY TANGINE, $188.50, AVAILABLE AT INDIE HOME 

COLLECTIVE. 8. LIVING & CO  TEXTURED CUSHION, $20, 

AVAILABLE AT THE WAREHOUSE. 9. MARCELLO&CO  JUTE RUG, 

$249, AVAILABLE AT FARMERS. 10.  CITTÀ RAKEI BAMBOO 

BASKET, FROM $139 EACH. 11.  ZERO JAPAN  KYOTO MATT FINISH 

TEAPOT, $115,  AVAILABLE AT THE HOMESTORE. 12.  FREEDOM 

FURNITURE  TRAVELLERS PALM POT, $315.90.

1.

5. 6.

2.

8.7.

10. 11. 12.

4.3.

9.

STYLE

https://www.freedomfurniture.co.nz/product/24378093
https://thelinenstore.nz/collections/furniture/products/aline-capiz-stool
https://republichome.com/collections/bone-inlay/products/jodhpurbedside
https://www.superette.co.nz/nationwide-books-surf-shacks-print-nbd9783899558579
https://www.superette.co.nz/ferm-living-ceramic-basket-small-cashmere-fer10605
https://www.superette.co.nz/lumira-glass-candle-balinese-ylang-ylang-black-lumylangylang
https://indiehomecollective.com/collections/all/products/lachambapotterytangine?tag=coming-soon
https://www.thewarehouse.co.nz/p/living-co-kilim-bobble-cushion-white-45cm-x-45cm/RM110157413-1M.html
https://www.farmers.co.nz/home/home-decor/rugs/m-co-jute-rug-160-x-230cm-6579136
https://www.cittadesign.com/rakei-bamboo-basket/5637329090.p
https://www.thehomestoreauckland.co.nz/products/kyotomattfinishnobublackteapot950ml
https://www.freedomfurniture.co.nz/product/24285384
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BEAUTY

Refine your beauty regime with 
these multi-tasking formulas, 
saving you time and shelf space.

The  
Multi-Taskers

1.  DERMALOGICA  HYDRO MASQUE EXFOLIANT 

50ML, $112,  AVAILABLE AT DAVID JONES, 

FARMERS, LIFE PHARMACY, SMITH & CAUGHEY'S. 

2. GUCCI  BEAUTY  ÉCLAT DE BEAUTÉ EFFET 

LUMIÈRE GEL FACE GLOSS, $58, AVAILABLE 

AT DAVID JONES. 3. GLOW LAB  TINTED FACIAL 

MOISTURISER SPF15 50ML, $20, 

AVAILABLE AT COUNTDOWN, 

THE WAREHOUSE. 4. ILIA  SUPER 

SERUM SKIN TINT SPF40, 

AVAILABLE AT MECCA. 5. SUNDAY 

RILEY GOOD GENES LACTIC ACID 

TREATMENT, $137,  AVAILABLE 

AT MECCA. 6. GO-TO  FACE HERO 

30ML, $49, AVAILABLE AT MECCA. 

7. TARTE  BUSY GAL GOALS EYE 

AND CHEEK PALETTE, $68, 

AVAILABLE AT SEPHORA.  

8. ELIZABETH ARDEN  EIGHT 

HOUR CREAM INTENSIVE MOISTURIZING BODY 

TREATMENT, $54, AVAILABLE AT FARMERS, 

DAVID JONES, LIFE PHARMACY. 9. MAYBELLINE 

INSTANT AGE REWIND ERASER, $24.99, AVAILABLE 

AT FARMERS, SELECTED PHARMACIES. 10.  LA 

PRAIRIE  CRYSTAL MICELLAR WATER, $225, 

AVAILABLE AT SMITH & CAUGHEY'S, DAVID JONES. 

11.  CLINIQUE  EVEN BETTER CLINICAL SERUM 

FOUNDATION SPF20, $75, AVAILABLE AT FARMERS, 

LIFE PHARMACY. 12.  MECCA COSMETICA  HYDRA 

CHEEK TINT AND ILLUMINATING BALM DUO, $50, 

AVAILABLE AT MECCA. 13.  RMS BEAUTY RAW 

COCONUT CREAM, $29, AVAILABLE AT MECCA.

1.

2.

4.

6.

5.

7.

13.

8.

9.

10.

11.

12.

3.

https://www.farmers.co.nz/dermalogica-hydro-masque-exfoliant-6565109
https://www.davidjones.com/brand/gucci/23470422/%C3%89clat-de-Beaut%C3%A9-Effet-Lumi%C3%A8re-Multi-Use-Gel-Gloss-6ml.html
https://www.thewarehouse.co.nz/p/glow-lab-moisturiser-spf15-75ml/R2642915.html?gclsrc=aw.ds&ds_rl=1268368&ds_rl=1268368&gclid=Cj0KCQjwsZKJBhC0ARIsAJ96n3XSsM33rd2XUQ-nsWt3DVgnPxy1gZB8N_Xgfo_C0xMts3VEP-Yda7UaAmqnEALw_wcB&gclsrc=aw.ds
https://www.meccabeauty.co.nz/ilia/super-serum-skin-tint-spf-40-dominica-st14/I-049596.html?gclid=CjwKCAjwyvaJBhBpEiwA8d38vImAPRCjMF_LqDR7q8kpubBpeHUzclNXspotKih1Q1GjhBAKhjwctxoCh5kQAvD_BwE&gclsrc=aw.ds&utm_campaign=social-meccacosmetica&utm_medium=cpc&utm_source=social
https://www.meccabeauty.co.nz/sunday-riley/good-genes-lactic-acid-treatment-30ml/I-015823.html?cgpath=brands-sunday
https://www.meccabeauty.co.nz/go-to/face-hero/V-813012.html?cgpath=whatsnew
https://www.sephora.nz/products/tarte-busy-gal-goals-eye-and-cheek-palette/v/default
https://www.farmers.co.nz/maybelline-instant-age-rewind-eraser-dark-circles-6320125002
https://www.smithandcaugheys.co.nz/productdisplay.aspx?pageid=195&categoryid=-1&productid=160716
https://www.farmers.co.nz/beauty/makeup/face/clinique-even-better-clinical-serum-foundation-spf-20-6611370
https://www.meccabeauty.co.nz/mecca-cosmetica/hydra-cheek-tint-and-illuminating-balm-duo-rose/I-037623.html
https://www.meccabeauty.co.nz/rms-beauty/raw-coconut-cream/I-020199.html#q=RMS%2Bbeauty%2BRaw%2BCoconut%2BCream&start=1
https://www.farmers.co.nz/elizabeth-arden-eight-hour-cream-intensive-moisturizing-body-treatment-200ml-5018556001


BEAUTY

The latest beauty products that you 
need to know about.

Beauty News

SCENTS CHECK

Your favourite GLASSHOUSE 
FRAGRANCE scents just got a 
whole lot better because you can 
now spritz until your heart is content 
with the launch of full-sized versions 
of the Eau de Parfums – 15 years 
in the making! The iconic A Tahaa 
Affair Devotion (think caramel 
butterscotch, sea salt, jasmine 
sambac and cedarwood) will be 
joining the line-up alongside Forever 
Florence, Midnight in Milan and 
Kyoto Bloom. 

GLASSHOUSE FRAGRANCES 

EAU DE PARFUM 100ML, $149, 

AVAILABLE AT DAVID JONES, 

FARMERS

WAKE ME UP

Caffeine is a staple 
in many morning 
routines, but why 
should it be limited to 
just your coffee? This elixir ingredient can be 
found in Tailor Skincare’s latest eye cream, aptly 
named Awaken. Helping to soothe the eye 
area, decrease puffiness and the appearance of 
dark circles, Tailor’s latest launch uses all natural 
ingredients to bring your eyes back to life.

TAILOR SKINCARE  AWAKEN, $49, AVAILABLE AT FARMERS

DOUBLE TIME

The ever-popular anti-
aging Clarins Double 
Serum is here in an 
eye-specific formula, 
Double Serum Eye. 
With a powerful 
combination of 13 antioxidant plant 
extracts, the eye serum works to smooth 
wrinkles, reduce puffiness and illuminate 
and strengthen the skin. They say your eyes 
should always be on the prize, and we think 
we might have found it.

CLARINS  DOUBLE SERUM EYE, $136, 

AVAILABLE AT SMITH & CAUGHEY’S, 

FARMERS, DAVID JONES, LIFE PHARMACY

LEVEL UP

If there’s one thing we’ve learnt thus far, one 
of life’s important lessons is fake tan removal. 
Rather than scrubbing the life out of your 
skin, Bondi Sands have added a product 
which is sure to help in the form of a Self 
Tan Eraser Gel, based off the famous Tan 
Eraser Foam. In just 5 minutes, it effectively 
removes self tan and hydrates the skin while 
doing so.

BONDI SANDS  SELF TAN ERASER 

GEL $24.99, AVAILABLE AT FARMERS, 

LIFE PHARMACY, UNICHEM, CHEMIST 

WAREHOUSE

15 NEWMARKET.CO.NZ

https://www.farmers.co.nz/tailor-skincare-awaken-brightening-eye-cream-15ml-6660544
https://www.smithandcaugheys.co.nz/shop/beauty/skincare/serums/double-serum-complete-age-control-concentrate
https://www.farmers.co.nz/brand-Bondi%20Sands?urlreferrer=brandslisting?q
https://www.davidjones.com/brand/glasshouse-fragrances
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TREATS FROM LITTLE AND FRIDAY BY 

KIM EVANS, $44.99, AVAILABLE AT 

WHITCOULLS

An Auckland institution for the best 
cream-filled donuts, sugar coated 
pastries and loaded slices – Kim 
Evans of Little and Friday has 
released a new book shares secrets 
to the cafe’s famous treats, so we  
can bake them ourselves and enjoy 
from home. 

WHEN THINGS ARE ALIVE THEY HUM  BY 

HANNAH BENT, $34.99, AVAILABLE AT 

WHITCOULLS

A moving and memorable read which 
poses profound questions about the 
complexities of love, grief and fate 
– When Things are Alive They Hum 
follows sisters Marlowe and Harper 
who share a strong bond shaped by 
the loss of their mother. When Harper 
falls seriously ill due to her congenital 
heart disorder, Marlowe leaves her 
happy life in London to return home 
to save Harper. But what lengths will 
she go to, to save her sister? 

HORIZON  BY BARRY LOPEZ, $65, 

AVAILABLE AT KAREN WALKER

Finding meaning and connection 
in every corner of the globe, Barry 
Lopez takes readers through 
decades of travel from Western 
Oregon to the High Arctic; from 
Galápagos to the Kenyan desert; 
Australia and finally the incredible 
iced continent, Antarctica. Crowned 
as one of the world’s best travel 
writers, this memoir will leave you 
with a whole new appreciation and 
view of the world. 

JESSICA  BY BRYCE COURTNEY

$29.99, AVAILABLE AT WHITCOULLS

Based on a true story which depicts 
some of the harsh realities of a young 
girl, Jessica, who grows up in the 
Australian bush helping her father 
tend to the farm, this story is one 
that lives on long after you’ve put the 
book down. This heartbreaking read 
covers the injustices and betrayals 
experienced by Jessica and Aboriginal 
women.

NO ONE IS TALKING ABOUT THIS 

BY PATRICIA LOCKWOOD, $32.99, 

AVAILABLE AT RUBY

Part Twitter-novel, part autofiction, 
Patricia Lockwood’s No One is 
Talking About This explores how 
humans co-exist with each other 
and the internet, with musings on 
the reliance on technology, women’s 
rights, health and climate change.

Book Club
A curated collection of what we’re 
reading and what’s on our list.

ARTS + CULTURE

https://www.thewarehouse.co.nz/p/treats-from-little-and-friday-by-kim-evans/R2755823.html?gclsrc=aw.ds&ds_rl=1268368&ds_rl=1268368&gclid=CjwKCAjwyvaJBhBpEiwA8d38vPs2F2-DI9JgMCbyGh2d2xTEocLDS5cYMc6UcVhpsoWB7fdffwy_4hoCCXwQAvD_BwE&gclsrc=aw.ds
https://www.thewarehouse.co.nz/p/treats-from-little-and-friday-by-kim-evans/R2755823.html?gclsrc=aw.ds&ds_rl=1268368&ds_rl=1268368&gclid=CjwKCAjwyvaJBhBpEiwA8d38vPs2F2-DI9JgMCbyGh2d2xTEocLDS5cYMc6UcVhpsoWB7fdffwy_4hoCCXwQAvD_BwE&gclsrc=aw.ds
https://www.whitcoulls.co.nz/product/when-things-are-alive-they-hum-6653992
https://www.whitcoulls.co.nz/product/when-things-are-alive-they-hum-6653992
https://www.karenwalker.com/nz/horizon-by-barry-lopez-9781847925770/na
https://www.karenwalker.com/nz/horizon-by-barry-lopez-9781847925770/na
https://www.whitcoulls.co.nz/product/jessica-5614739
https://www.whitcoulls.co.nz/product/jessica-5614739
https://shop.rubynz.com/estore/style/au0003-mt.aspx
https://shop.rubynz.com/estore/style/au0003-mt.aspx
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I
t’s quite challenging doing a column when in lockdown. 
Auckland’s latest Alert Level 4, has been rolling on 
for 27 days and at the time of writing, has just been 
extended for another 7 days. This time around it has 

been a bit more of a mental roller coaster. There is no 
novelty factor - like some experienced last year. So this 
month, here’s a collection of information in the interests of 
“future proofing” this content - so it stays relevant for the 
month of October!

By the time you pick up a copy of this from your 
letterbox, or from one of our magazine stands, I am 
quite sure Auckland will have dropped to Alert Level 3. 
Hopefully you will have been able to ditch the apron and 
wooden spoons, and taken part in our #stayhomedontcook 
campaign – stay home, but don’t cook, and order takeaways 
a bit more often than you normally would. Newmarket has 
over 120 cafes, bars and restaurants – in fact our sector is 
worth over $110 million annually. Many of our food related 
businesses are operating click and collect and delivery 
services at Alert Level 3, check out our website  
newmarket.co.nz to find out more, or visit your place 
of choice on their website or social channels. Your 
ongoing support will go a long way to provide some vital 
financial assistance for our hospitality businesses. To keep 
things balanced, we’ll shortly be announcing some gym 
membership giveaways too - so eat, drink and be merry!

Our retailers, many of whom have been operating online 
during lockdown contactlessly supplying essential items, can 
now offer their full range of products for click and collect 
and delivery. Due to global supply chain issues that have 
been exacerbated by the recent lockdown in Auckland, I 
would strongly recommend you get in early and start your 
Christmas shopping. Please support local when you are 
buying online, and by ‘local’, I mean Newmarket whenever 
possible!

Maybe a week or two later we will finally get to Alert 
Level 2. Although more movement is allowed, it still 
provides many challenges for businesses large and small 
alike. You will be able to go into stores, cafes, bars and 

We’re back, again!

OPINION

by Mark Knoff-Thomas

restaurants, but there are strict controls on numbers, and 
you need to wear masks, and maintain physical distancing. 
Again, your support is much appreciated.

In other news:
• So much of what we have planned this year is up in the 
air. Heritage Festival, scheduled to take place this month, 
has been cancelled. Artweek has been postponed until 
5th – 15th November. At this stage Festival Italiano is still 
happening on 7th November. We have all had to develop a 
new level of adaptability and roll with the punches.  
My heart goes out to event planners.
• Please be aware that, like many other organisations with 
active social media channels we are often targeted by 
scammers. Please know, we will NEVER ask you for your 
Visa card number! 
• Sadly Retail NZ has reported that many of their retail 
members around the country have reported a rise in 
aggression and abuse towards retail staff as the pandemic 
wears on. It has been a stressful year for everyone, so your 
patience is very much appreciated
• Before lockdown we had a bunch of new stores set to 
open in Westfield, on Broadway and in Teed and Morrow 
Streets. These will obviously have been delayed, but fingers 
crossed will be announced and open in the very near-
future.  To keep up with all of our announcements about 
what’s happening in the precinct - who’s opening, what’s 
new, where to eat etc - keep an eye on newmarket.co.nz. 
You can also subscribe to our fortnightly email ‘The Edit’, 
plus follow us on our social channels @newmarketnz.

Finally, the 3 things that we can do that will go a very long 
way to help Newmarket, Auckland and the country are: 1) 
wear a mask whenever you leave your home; 2) scan/ sign 
in everywhere you go; 3) make sure you get vaccinated!

Stay safe
Mark Knoff-Thomas 
CEO, Newmarket Business Association

https://newmarket.co.nz/
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Since establishing in the 1980s, Standard Issue has been an enduring part of New Zealand’s fashion 
industry, producing timeless, quality knitwear, all proudly made in the brand’s Auckland workroom. 

Standard Issue recently opened the doors to its flagship store in Osborne Lane where customers can shop 
the full range and gain insight into the craftsmanship and values behind every knit. Maddie Irvine caught 

up with the local label’s new owner Emma Ensor to learn more about Standard Issue’s story and the 
commitment to creating a more sustainable future through fashion.  

COVER STORY

https://standardissue.co.nz/
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NEWMARKET.  How did Standard 
Issue come to be? 
EMMA.  The brand was founded 
in the 1980’s by Nigel Richards 
who had a clear vision from the 
beginning and set the strong 
foundations that have enabled the 
brand to still be relevant today. 
At some point he was also making 
amazing leather boots in New 
Zealand alongside the knitwear. 
Although Nigel is no longer part 
of the business, his ethos from the 
early days of making great quality 
knits designed to endure remains 
unchanged today. 

N. Very few fashion brands are 100% 
designed and made in New Zealand 
due to resource constraints being such 
a small nation, yet Standard Issue 
has managed to remain local over 
the last 4 decades. How has this been 
achieved? 
E. It really is through the blending 
of multi-generational craftmanship 
with technological innovation. We 
have an amazing team with unique 
skills, it is reliant on them passing 
this on to the next generation 
alongside our investment in 
technology. Our knitting machines 
are from Shima Seiki, Japan - a 
company founded on continuous 
innovation. We love how they 
continue to push the boundaries, 
enabling us also to push ourselves 
and innovate, all while delivering a 
zero-waste production cycle.

CLOSE

KNIT

COVER STORY

https://standardissue.co.nz/
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N.  A core part of Standard Issue’s 
mission is to leave the land better for 
future generations. What steps are 
taken to ensure this mission is met? 
E.  I grew up on a farm in the 
Waihopai Valley, Marlborough. This 
property remains in the family, with 
four generations having now grown 
up in this magical spot. We believe 
that we are simply custodians of the 
land and it is our role to pass it on 
to the next generation better than 
we received it. Growing on this 
land, I subconsciously learnt and 
recognised the intrinsic link between 
our actions and the impact it has 
on the land, people and animals 
around us. For us, everything starts 
and ends with the land. This means 
at the very beginning choosing 
natural fibres which are grown in 
a way that positively impact the 
micro-climate around it, whether 
that be through ethical and 
sustainable farming, biodiversity, 
or regenerative practices. Through 
to how we produce, ensuring our 
production process results in zero 
waste – this is achieved through 
zero-waste knitting technology, 
and repurposing all our production 
offcuts into household insulation 
products through a local textile 
waste company. And at the very end, 
working alongside our customers to 
ensure no Standard Issue garment 
ever ends up in landfill through our 
Care for Life programme – which 
is our promise to work alongside 
them to renew, reuse or repurpose 
their knit.

N. Circularity is another key aspect 
of your brand mission, with each 
garment designed to last a lifetime. 
How do you encourage this circularity 
and why? 
E. I remember from my childhood 
being gifted a woollen jumper every 
so often (usually a hand-me-down), 
it would always be too big initially 
as the intention was for it to last 
a few years before I grew out of 
it. The principle of made to last, 
that I would outgrow it before it 
needed replacing, was just a given. 
Knitwear is emotional - it’s special 
and it should last! Our Care for 
Life initiative was put in place to 
ensure every Standard Issue knit has 
a lifelong story to tell. We will either 
renew a garment through mending 
or for garments that are wearable 
but no longer wanted, we encourage 
our customers to gift it on, or 
alternatively we will redistribute it 
on their behalf. And for clothing 
beyond renewing or reusing, it 
is repurposed into household 
insulation. 

N. How has the brand evolved in terms 
of garment design and the technology 
used to create each piece?
E. Essentially as time has gone on, we 
have continued to invest in knitting 
technology which has allowed us to 
continue to focus on creating new 
designs that can be made with a zero-
waste output. 
 
N. Opening the Standard Issue flagship 
store must have been a huge milestone 
for the brand. Why did you choose 
Newmarket, and how did the space 
come together?
E. The brand had a flagship store on 
Kitchener Street in its early years, 
however this is the first flagship since 
we have owned the brand, and for 
some years. We looked at multiple 
locations but fell in love with the 
site, building and atmosphere 
of Osborne Lane. It felt like the 
perfect fit for the brand. We gave 
ourselves only a few weeks to pull 
it all together so it was a massive 
effort from the team and our family. 
Where possible we used repurposed 
materials, however the biggest 
challenge was getting the industrial 
knitting machine in store - we have 
an amazing video of the machine 
being wheeled down Osborne Street 
at 4am!

COVER STORY

N. Secrets to business longevity?  
E. Foster talent, ensure it is handed down and 
invest in technology. 

N. Your most worn Standard Issue piece?
E. Lots! But I always love to throw on a Tulle Top.

https://standardissue.co.nz/
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 N. The Jumper for Jumper initiative 
in partnership with Middlemore 
Foundation helps vulnerable families 
keep warm through winter by 
donating a jumper for every jumper 
purchased. Could you talk us through 
this initiative? 
E. As a mum, one of the things that’s 
always top of my mind as the chilly 
months kick in, is keeping my kids 
warm and well. Knowing there are 
other parents who would struggle 
to do just that is heart-breaking. 
I wanted to use our expertise to 
help those who need it most. From 
this, Jumper for Jumper was born. 
We’re proud to have partnered 
with the Middlemore Foundation, 
who provide amazing support to 
our community. In terms of how 
the initiative works – we simply 
gift a jumper for every Standard 
Issue jumper purchased online or 
in-store through the winter months. 
We wanted to make the initiative 
as accessible to as many as possible, 
and in the spirit of considered 
purchasing, wanted to ensure those 
who already had their winter knits 
covered could still gift a jumper, so 
you can also purchase a jumper for 
a small fee and we will knit and gift 
one on your behalf. This year we 
gifted over 800 jumpers and have 
big aspirations to continue to grow 
this quantity every year. During the 
winter months you can see these 
jumpers being made in-store.

STANDARD ISSUE  

4 OSBORNE STREET 

@STANDARDISSUENZ 

STANDARDISSUE.CO.NZ

N. Standard Issue uses only natural 
fibres which are renewable and 
recycled. What is the process behind 
sourcing these?
E. As we manufacture everything 
ourselves, we have direct 
relationships with some of the very 
best yarn suppliers across the globe. 
We work in close partnership with 
a select handful and have built great 
relationships with them over the 
years. These partnerships allow our 
team to better understand the supply 
chain and production processes to 
ensure Standard Issue continues to 
make decisions that have a positive 
impact.  

N. The brand has recently collaborated 
with popular leather goods label, 
Yu Mei, creating gorgeous cashmere 
sweaters. Yu Mei has also recently 
opened an Auckland flagship in 
Newmarket. What was the driving 
force behind this collaboration? 
E. It was really down to our 
alignment of values. We have a 
shared commitment to circularity, 
uncompromising quality and a focus 
on innovation. Working with Jessie 
and her team on this collaboration 
was fun and rewarding and we love 
the end result.

N. Can you tell us your best fashion 
investment?
E. Definitely a pair of handmade 
leather heels from G&L in 
Paddington, Sydney. Authentic 
craftsmanship made to last through 
and through. I became a bit of 
a regular customer, so he’d pull 
out one-offs he would have made 
for designers for the runway or 
photoshoots which of course I 
purchased a few of – I’m not sure he 
was really allowed to sell these to me! 

N. What is next for Standard Issue? 
E. We’re on a continuous journey of 
improvement across the board. It will 
never stop! There is some exciting 
news coming for our next Winter 
collection – watch this space!

N. What is Newmarket’s best kept secret?
E. Standard Issue of course – come and 
check us out when it is safe to do so!

https://standardissue.co.nz/
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FOOD + DRINK

INGREDIENTS

1 tbsp black chia seeds
Boysenberry coconut yoghurt
2/3 cup muesli
1 cup coconut milk
Fresh seasonal fruit 

TOPPINGS

Coconut chips
Toasted almonds
Cacao nibs

The Kind Project’s Chia Cup 
Kick start your day with stacks of wholefood goodness  

with this fresh on-the-go breakfast cup.

METHOD

1. Mix chia seeds with coconut milk, 
stirring continuously until there are no 
lumps. Once the mixture is well combined 
and runny, leave to set for at least 2 hours. 
2. In a serving glass, place the following 
layers: 1/3 cup muesli, 2 spoons of 
yoghurt, 1/2 of the chia seed mix, fruit, 
and then repeat.
3. Decorate with toppings. 
4. Serve chilled.

THE KIND PROJECT 

3B/123 CARLTON GORE RD 

  @THEKINDPROJECTNZ

https://thekindproject.co.nz/


The Gastronomer
Delight your tastebuds with the latest in food and drink.

FOOD + DRINK

OUR PICK

Inspired by Bangkok’s culture and 
cuisine, Khao San Eatery serves 

flavoursome Thai food with a 
modern fusion twist. While the 
whole menu boasts a delicious 

array of dishes, our favourite is the 
Drunken Noodle – fresh seafood 
and stir fried egg noodles doused 

in a spicy sauce. 

NUTS FOR NUTTERS 
Answering our cries for a mouth-

watering boost of energy to 
keep on hand, Nutters have 

recently released two new Kiwi 
Faves flavours – Hokey Pokey 

and Ginger Kisses. Both packed 
full of almonds, cashews and 

scatterings of chocolatey treats. 
Available at Countdown.

DOUBLE THE CRUNCH

A bigger jar, double the 
crunch and a smaller 

price tag, Pic’s have added 
Double Crunch Almond 
Butter to their product 

range. Made with crunchy 
roasted Australian almonds 
and a sprinkling of sea salt, 

you can now pick up a 
290g jar for just $9.99 at 

Countdown.  

ROSÉ ALL DAY

Leftfield’s Hawke's Bay Rosé is deliciously dry with 
notes of strawberry, cranberry and juicy raspberry - 
we think we may have found the drop of summer ’21! 
Available at Countdown. 

BARISTA BREWS FROM HOME

Compact, stylish and affordable 
– the newest and final addition 

to De’Longhi’s premium manual 
coffee machine family, La 

Specialista Arte allows barista 
quality coffee to be made at 

home.  The machine features 8 
grind settings, active temperature 
control and a complete premium 

barista tool kit to assist in creating 
an authentic café experience. 
Available from the De’Longhi 

Showroom and Noel Leeming.

https://shop.countdown.co.nz/shop/productdetails?stockcode=456378&name=leftfield-rose
https://www.delonghi.com/en-nz
https://shop.countdown.co.nz/shop/productdetails?stockcode=179969&name=pics-really-good-almond-butter-double-crunch
https://shop.countdown.co.nz/shop/productdetails?stockcode=162567&name=nutters-hokey-pokey-nuts
https://www.khaosaneatery.nz/


Residential / Commercial / Rural / Property Services

MAXIMISE YOUR SEASONAL  
ADVANTAGE WITH BAYLEYS THIS

SPRING

Following Alert Level 4 restrictions, all signs now point 
to a bumper Spring season as stock enters the market 
and strong purchaser demand creates a flurry of 
activity. To take advantage of this very strong and  
active market for YOUR property, talk to Bayleys  
about our Spring / Summer Marketing Promotion.  
A well planned and executed sales strategy is critical  
to maximising your sale price.

Get in touch today 
Scott Kirk 
General Manager – Remuera & St Heliers Offices
M  +64 21 499 661  
D  +64 9 520 8888  
scott.kirk@bayleys.co.nz | www.bayleys.co.nz
50 Remuera Road, Newmarket, Auckland
BAYLEYS REAL ESTATE, LICENSED UNDER THE REA ACT 2008

Bayleys Spring/Summer promotion is now on!

https://www.bayleys.co.nz/


Reasons to buy at 
Risland Meadowbank No 6

Penthouse 
Perfection
Enjoy front-row seats to sunsets over Orakei Basin 
and beyond. Risland Meadowbank’s 5 remaining 
Penthouses occupy the top floors of this exciting new 
development, conveniently located in the heart of the 
suburb. Thoughtfully crafted with sun-soaked balconies, 
generous proportions and Miele appliances, find out 
more about the ideal three bedroom apartment for you.

90 residences in the heart of Meadowbank. 

Artists impression for illustrative purposes only. 
Actual features are subject to change.

rislandmeadowbank.co.nz

LICENSED UNDER THE REA ACT 2008.

Robert Ashton AREINZ  021 633 398 

Jiali Liu  021 022 86460

Natasha Robinson  021 607 608

https://www.bayleys.co.nz/


6AM

My alarm goes off and I generally hit 
snooze a couple of times before feeling 
ready to tackle the day. I do a quick scroll 
through my favourite apps –  emails, 
weather, Instagram, Astrology Zone 
(seriously, so accurate), online orders and 
an iCal check for a quick refresher what’s on 
today’s agenda.

7AM 

I use the weather to determine my outfit 
for the day, I am a real weather girl at heart. 
Tailored trousers, a crisp tee, and blazer 
are my go-to, but I also can’t go past a 
good pair of denim. I can’t leave home 
without taking the Mother Made Energy 
and Brain mushroom capsules for a boost 
– I’ll have these with a bowl of homemade 
muesli and oat milk. 

8AM

Every day is different which is why I love 
what I do. I am very grateful to be with a 
business that encourages growth, to be 
constantly evolving and taking risks. My 
days will either start with store visits or our 
company trade meeting, sharing newness 
with our incredible store managers, or 
catching up with our digital, ecommerce and 
planning teams to discuss looks and general 
stock related conversations. I'll then get 
stuck in replying to my emails that popped 
up overnight from our amazing international 
brands and suppliers. 

9AM

Coffee time! We are so lucky to have a gem 
of a coffee shop around the corner from the 
office for a takeaway cuppa - they also have 
the best selection of treats, I am yet to give 
in to temptation but the day is coming, I can 
feel it!

10AM

Some might find it surprising that a large 
part of my role is actually reporting. It’s not 
all travel and viewing beautiful ranges. It's 
imperative to understand sales and store 
data, what's working and what’s not. This 
will fill my morning. I will also pop into our 
beautiful Superette International store 
in Newmarket – it’s such a peaceful and 
calming space, I love seeing the team 
and taking them through new brands and 
products that are arriving daily. So many 
amazing new International brands are 
coming! Watch this space.

A Day in the Life  
of Superette 
Buyer, Josie Wiley

OUR PEOPLE

28 OCT0BER 2021

https://www.superette.co.nz/


2PM

I generally try to schedule my showings in 
the afternoon. This involves selecting and 
curating seasonal buys, and making sure 
those selections create a fluid story 
that tie in with our other selects.  A bit 
of travel is involved to view new ranges, 
to discuss current sell through and 
to maintain and nurture supplier and 
brand relationships. I am definitely missing 
our Sydney trips that we would do most 
months, for now Zoom will have to do! If my 
viewings are local I will aim to do these back 
to back and these will take me to the end 
of the day. It's always a busy one! I will wear 
a trainer or mule most days if I am running 
around. 

4PM

Here I aim to make time for the creative 
part of my role such as trend forecasting 
and hunting for new brands for our 
Superette and Superette International 
stores. I love keeping up to date with 
trends and movements around the globe, 
street style and checking in with what our 
International brands are doing. There used 
to be a delay in trends hitting our shores 
from the Northern hemisphere, however 
we ensure to bring these en-season trends 
to our customers in the moment. No delays 
here! I usually pop my headphones in and 
turn up the music to get in the creative 
head space. 

5:30PM

Clock off! Wrapped up emails and without 
fail I’ll call my sisters on my drive home, 
we talk most days for a catch up. I head 
home for a run around the burbs to run 
off any extra energy if I have been sitting 
at my desk most of the day. I am always 
grateful to come home to dinner being 
cooked by my husband, he's definitely the 
chef in our household. Here we debrief 
on each others day, discuss life outside 
of work and wind down with a glass of 
wine. I try not to watch TV in the evenings 
as I find this keeps my mind too stimulated 
before bed, so I am currently reading 
‘Breathe’ by James Nester. Fascinating!

9PM

Bed time! I take the Mother Made PM 
Powder to help me get a restful night sleep 
so I am ready for another day. 

11AM

I am currently buying for Spring/Summer 
2022 which delivers in the first quarter 
of next year. This could easily take up my 
day alone, so I have got pretty savvy at my 
time management over the years.

12PM

Lunch time! I love sushi or salad. I'll also pop 
downstairs to our Takapuna store to see the 
team and try on the latest arrivals. Can’t go 
past a fitting room selfie!

29 NEWMARKET.CO.NZ

SUPERETTE  

34 NUFFIELD STREET 

SUPERETTE INTERNATIONAL  

8 KENT STREET  

SUPERETTE.CO.NZ

https://www.superette.co.nz/
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ALLIUM INTERIORS

Established in 2000, Allium is a 
Designers Guild concept store 
offering a stunning collection 
of wallpaper, fabric, furniture, 
homewares and gifts from 
international and New Zealand 
brands. Visit instore or call for 
their bespoke interior service. 
11C TEED STREET

ALLIUMINTERIORS.CO.NZ

BAMBINA NEWMARKET CAFÉ

Situated in the middle of Teed 
Street, highly Instagrammable 
Bambina Newmarket Café offers 
top notch coffee and food with 
dairy free, gluten free, vegan 
friendly and other healthy eating 
options available.
3/25 TEED STREET

Newmarket is well-known for its boutique-
lined streets and within the fashion mecca 
you’ll find New Zealand’s top designers, 
amongst art galleries, design and homeware 
stores, and food options to suit every taste. 

ON THE STREET

ADVERTISEMENT

BELLORO FINE JEWELLERY 

Belloro Fine Jewellery is New 
Zealand’s destination for unique, 
fine quality jewellery. Exuding a 
relaxing, exclusive atmosphere 
in their boutique allowing 
customers to experience a wide 
range of handcrafted quality 
designed jewellery with ease. 
25/4 TEED STREET 

BELLORO.CO.NZ

LE JOSE

Le Jose started in 1991 with 
service, quality and exclusivity 
a priority. With a love for their 
clients, fashion and their journey 
from Mairangi Bay to Teed 
Street Newmarket surrounded 
by stores working hard together. 
Labels include labels Armani, 
Gran Sasso, Patrizia Pepe, 
Marella, Juvia, John Smedley, 
Tolaga Bay and new labels 
arriving in 2022.
7A TEED STREET 

LEJOSEFASHION.CO.NZ

A Taste of 
Teed Street

https://www.alliuminteriors.co.nz/?gclid=CjwKCAjwyvaJBhBpEiwA8d38vFv03xXw30CZdrZIWJpt5v6YngsHg9kP3cZ8DgVw4ktCbuKrK6uTExoCItAQAvD_BwE
https://newmarket.co.nz/business/bambina-newmarket-cafe/
https://www.belloro.co.nz/
http://www.lejosefashion.co.nz/
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NONNA

At Nonna everything revolves 
around the essence of Italian 
cuisine – freshness and 
simplicity. Nonna believes Italian 
pasta should be served in a 
casual environment. Their pasta 
is freshly made every morning 
and cooked to order with 
respect for tradition and topped 
with sauces, savoury meats 
and vegetables. They are open 
for breakfast and lunch with 
takeaway meals available.
10 -  12 TEED STREET  

NONNA.NZ

MICHAEL HOLMES  

PREMIUM EYEWEAR

Refined titanium to bold 
acetate, Michael Holmes 
Premium Eyewear offer a range 
of luxury and high-quality 
eyewear. Their optical frames 
and sunglasses are carefully 
selected for beauty, form and 
function crafted by the world’s 
leading independent designers. 
25 TEED STREET  

PREMIUMEYEWEAR.CO.NZ

MUSE

MUSE has been synonymous 
with confident, thoughtful 
and elevated style. From their 
iconic Newmarket & Ponsonby 
boutiques, to in-house stylists & 
refined online presence, MUSE 
provide access to some of the 
most sought-after pieces from 
highly coveted international 
and local designers, for a 
truly unparalleled shopping 
experience.
11B TEED STREET

MUSEBOUTIQUE.CO.NZ

PAPINELLE 
Papinelle is a sleepwear and 
lifestyle brand designed for 
women who value the ritual 
of relaxation. Each Papinelle 
piece is designed with a 
simple goal; to create beautiful 
sleepwear, ethically made from 
the softest natural fabrics. 
2 TEED STREET 

PAPINELLE.CO.NZ

PARKER & CO

Offering a comprehensive 
range of optical eyewear and 
sunglasses, Parker & Co 

have the latest selection of 
designer brands from Moscot, 
Dior, Celine, Anne et Valentin 
and Garrett Leight. Visit their 
new store location for an eye 
examination, personal style 
session or to browse their 
globally sourced range. 
9 TEED STREET 

PARKERANDCO.NZ

PETAL CUPCAKES 

13 years in the making, Petal 
Cupcakes bake a variety 
of decadent handmade 
cupcakes using locally-sourced 
ingredients. Their passionate 
cupcake chefs make 20 unique 
flavours daily, along with gluten 
free, vegan and made to  
order options. 
8 TEED STREET  

PETAL.KIWI

SCARPA  
Scarpa curates an exclusive 
range of the best international 
footwear and accessories from 
designers including Stuart 
Weitzman, Laura Bellariva, 
See by Chloe and Chie Mihara. 
Shop their fresh Spring arrivals 
instore with the guidance of 
fitting and stylist experts.  
15 TEED STREET 

SCARPA.CO.NZ 

STORM 
Established in 2005, STORM 
is a New Zealand brand that 
represents a confident, 
contemporary woman with 
an inner Rock’n’Roll attitude. 
STORM offers iconic wardrobe 
staples and statement pieces 
that will always stand apart.
4 TEED STREET

STORMONLINE.COM

TAYLOR 
Founded by Vicki Taylor 
in 1999, taylor combines 
thoughtful, sophisticated design 
with quality materials. The pieces 
endeavour to empower and 
elevate a sense of self through 
unexpected design details and 
unparalleled styling experiences. 
taylor’s garments are 
manufactured in New Zealand 
wherever possible.
1/1 TEED STREET 

TAYLORBOUTIQUE.CO.NZ

https://www.nonna.nz/
https://premiumeyewear.co.nz/
https://www.museboutique.co.nz/
https://www.papinelle.co.nz/
https://www.parkerandco.nz/
https://www.parkerandco.nz/
https://petal.kiwi/
https://www.scarpa.co.nz/?gclid=CjwKCAjwyvaJBhBpEiwA8d38vJETfLatH2467vhYbQg8KmCAVplhSEyMVbZ_-0Fk_U6nJVKDTtWEHRoC6KEQAvD_BwE
https://www.stormonline.com/
https://www.taylorboutique.co.nz/
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PARTY FEET

It’s the summer for 
shoes and Kathryn 
Wilson Summer ’21 is 
bringing the heat with 
classic silhouettes in 
a tonal palette. Think 
reptilian prints, croc 
detailing, show-
stopping metallics and 
bold accents to ensure 
you step out in style. 

Spotlight
The

From openings, events, new collections and more, 
here’s what’s on our spotlight in Newmarket.

BREAST CANCER AWARENESS MONTH

The statistics for kiwi women 
diagnosed with breast cancer 
each year are startling with more 
than 3,300 women diagnosed – 
we lose more than 650 women 
per year to this disease. Breast 
Cancer Awareness Month kicks 
off this October with the release of 
special-edition pink products from 
recognised brands with proceeds 
going towards research, education 
and supporting families affected 
by breast cancer. In support of this 
cause, ghd’s limited edition pink 
collection and TAKE CONTROL 
campaign is back with a range 
of tools available in the perfect 
shade of pink with $20 from each 
purchase going to Breast Cancer 
Foundation NZ.

https://www.breastcancerfoundation.org.nz/
https://www.kathrynwilson.com/collections/new-arrivals-1
https://www.kathrynwilson.com/collections/new-arrivals-1
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SPRING CLEAN

If one thing came out 
of lockdown, it was a 
rediscovered passion for 
cleaning and Dyson’s V15 
Detect Total Clean certainly 
helped with that. Featuring 
laser dust detection 
technology, the cordless 
vacuum cleaner reveals 
hidden dust particles and 
automatically increases 
suction power when it 
comes across higher 
concentrations of dust. 
Available for $1,499 from 
Noel Leeming and Farmers.

ALFRESCO ENTERTAINING

Embracing the outdoors as the weather warms means it is 
time to break out the outdoor furniture for dining, lounging or 
entertaining. Coco Republic’s Outdoor 2021 Collection sees 
the arrival of 80 new designs with a focus on accent chairs, 

transitional sofas and sunlounges.

THE POI ROOM WELCOMES HOLLY HOWE JEWELLERY

Modern contemporary jewellery 
label Holly Howe Jewellery has 
arrived at The Poi Room with a 

curation of architecturally inspired 
pieces handcrafted in New Zealand.

https://www.noelleeming.co.nz/shop/household-appliances/vacuum-cleaners/vacuum-cleaners/portable-vacuum-cleaners/dyson-368678-01-v15-detect-total-clean/prod204885.html?gclsrc=aw.ds&&gclid=CjwKCAjwyvaJBhBpEiwA8d38vGsRdOOtoHUaZk3AYtahrUt5QiGIg12AIpSABD0qFeLIOtBUFg7mjRoCqkwQAvD_BwE&gclsrc=aw.ds
https://www.thepoiroom.co.nz/collections/holly-howe
https://www.cocorepublic.co.nz/outdoor.html


T he Real Estate Institute 
of New Zealand recently 
released its July monthly 

Property Report, and the data 
continues to demonstrate the 
strength of Auckland’s residential 
property market. The Auckland 
region reached a new record 
medium house price of $1,175,000, 
a massive 28.0% increase since July 
2020. Six out of the seven districts 
in Auckland also reached record 
median house prices. Average 
days to sell reduced by three days 
in Auckland, as highly motivated 
purchasers continued to compete 
for a low level of inventory, and the 
number of sales in July declined 
7.1% versus June.

At Bayleys Remuera and St 
Heliers Offices, the above data 
certainly aligns with what we 
have been experiencing in our 
local market; a large number of 

purchasers regularly competing over 
the limited property that is for sale, 
and as a result our owners obtaining 
amazing prices for their homes.

On August 17th, we received 
the news many of us dreaded – an 
Alert Level 4 lockdown. Although, 
the Real Estate industry is limited 
in the work we can do, people’s 
living arrangements are a priority 
and many have continued with 
their intended pre-lock down 
plans, either by choice or necessity. 
Bayleys have adapted to assist our 
clients to bring those plans to 
reality. In the first two and half 
weeks of lockdown, Bayleys have 
concluded 21 of 24 Auction Sales 
under the hammer (in a contactless 
way of course). One of those sales 
was 1 Benson Road, a do up or 
re-development opportunity, 
selling for $2.751 million - more 
than $800,000 above CV. Ten 

Strong Activity 
Continues in the 
Property Market
Scott Kirk, General Manager,  
Bayleys Remuera & St Heliers

bidders provided 170 bids during 
the 54 minute Auction.  In addition, 
a number of other sales went 
unconditional, and enquiry on all 
property in the market has been 
very strong. 

Moving forward, some sales are 
likely to be more challenging in 
the very short term, as purchasers 
have not had the opportunity to 
physically inspect properties and 
undertake meaningful due diligence. 
This may lead to a reduction in 
the number of sales for the period 
while in Alert Level 4. However, 
we already have a strong sense 
that as we move down to Level 3 
and 2, transactions will ramp up 
again, as additional listings come 
to the market, and the pent-up 
purchaser demand jumps into gear. 
We certainly saw this after previous 
lockdowns, and we expect a flurry of 
activity again.

Looking further into the future, 
we expect house price growth will 
slow to some extent. Not many 
expect it can continue at the same 
substantial rate we have experienced 
recently, and most economists are 
predicting so too. 

Our local property market 
has been incredibly resilient to 
the pandemic so far, but keeping 
Covid-19 under control is still a 
significant factor for the housing 
market and for New Zealand’s wider 
economic health. Aside  
from Covid-19, there are other 
factors suggesting headwinds are 
on their way (or may have already 
arrived), not least, the increase of 
mortgage rates. 

What plays out will be largely 
determined by what has driven the 
market in the last 12 months – the 
supply and demand equation. 
And what will have the biggest 
influence on that will be; mortgage 
rates, lending criteria, property tax 
policy, construction productivity 
and the overall impact on the wider 
economy caused by Covid-19. 

Exactly how the property market 
responds, is as always, not certain, 
but at Bayleys we will continue to 
provide the best possible strategies 
within those market conditions in 
order to deliver price maximisation 
for our clients.
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@NEWMARKETNZ NEWMARKET.CO.NZ

The epicentre of 
New Zealand 
fashion, retail,  

hospitality and 
entertainment.

https://www.bayleys.co.nz/
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https://www.qbstudios.co.nz/



