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D E L I G H T F U L  K I C K S

Cradles your foot and 
cushions your step

Absorbs shock to keep you 
comfortably on your feet longer 

Light and flexible so 
you can move easily

Built with
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STYLE

Take any outfit to cult status 
with top handle cuties, larger 

than life totes, and croc 
embossed clutches. 

The It Bags

H&H SKYLA MOON XBODY 

HANDBAG, $25, AVAILABLE AT  

THE WAREHOUSE

DEADLY PONIES  

TWISTER, $949

SABEN  HOLLY, $449.90, 

AVAILABLE AT FLO & 

FRANKIE

STATUS ANXIETY  ART OF 

PRETENDING BAG, $219, 

AVAILABLE AT SUPERETTE

MULBERRY  SMALL  

IRIS,  $2,175

GEORGIA JAY  BEAN 

BAGUETTE, $420, AVAILABLE 

AT SIMON JAMES STORE 

YU MEI SCRUNCHIE VI,  $570

BRIE LEON  MINI CHLOE,  

$160, AVAILABLE AT AREA 51

AJE CONCEPTIONAL PLEAT 

BUCKET BAG, $340

COUNTRY ROAD  TOP HANDLE 

CROSSBODY BAG, $109

KAREN WALKER  IVY MINI TOP 

HANDLE BAG, $395

COUNTRY ROAD  LUCY 

CROSSBODY BAG, $169

MI PIACI  ABIGAIL  

CROSS BODY, $220



sunglasses and optical eyewear  
for the individual

FRAME  
YOUR STYLE
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STYLE

Embrace winter with these seasonal stand outs 
that will have you feeling warm and looking cool. 

Baby, It’s Cold Out

1.  ROWIE THE LABEL LEO KNIT,  $279.95, AVAILABLE AT TOSCA & SALOME. 2. WITCHERY  CLASSIC SHACKET, 

$199.90. 3. RUBY  GINNI MESH TOP, $199. 4. FOREVER NEW  MELANIE CROPPED BORG JACKET, $159.99. 5. SASS 

& BIDE  LOVE YOUR WAY SKIRT, $430. 6. JULIETTE HOGAN  CEECEE TROUSER, $499. 7. SILK & STEEL  HERITAGE 

HOOP EARRINGS, $108, AVAILABLE AT SMITH & CAUGHEY'S.  8. KATHRYN WILSON  NEWMAN BOOT, $319.  9. HARRIS 

TAPPER  KATI COAT, $629, AVAILABLE AT MUSE, DAVID JONES. 10.  MOOCHI  DIVISION SKIRT, $299. 11.  SABA  THE 

PENCIL SKIRT, $199, AVAILABLE AT DAVID JONES.

1.

11.

2. 3. 4.

5.

6.

7.8.

9.

10.
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STYLE

Refresh your winter line-up with neutral–toned 
quality outerwear and a fresh pair of kicks

The Winter Bulletin 

1.  I  LOVE UGLY BOX BOBBY CREW, $109. 2. COUNTRY ROAD  DOUBLE LAYER BEANIE, $54.90. 3. LAIDLAW + LEEDS 

WEEKEND BAG, $79.99, AVAILABLE AT FARMERS. 4. THE NORTH FACE  MEN’S 1996 RETRO NUPTSE VEST, $330, 

AVAILABLE AT AREA 51.  5. R.M. WILLIAMS CLEANSKIN JEAN, $259. 6. FILLING PIECES  COURT BIANCO, $329, 

AVAILABLE AT SUPERETTE. 7. PERINO  KINLOCH SCARF, $119.99, AVAILABLE AT BARKERS. 8. WORKSHOP DENIM 

MEN'S ENGINEER SHIRT, $329. 9. NORSE PROJECTS  BJARKI BLEND, $40, AVAILABLE AT AREA 51.  10.  LEVI'S  HIGH 

LOOSE TAPER, $169.90, AVAILABLE AT ROUTE 66.

1. 2. 3.

4.

5.7.9.

10.

RODD & GUNN 

8. 6.



PRESCHOOL TO YEAR 8 MOUNT EDEN 

BOOK A VISIT TODAY               FICINO.SCHOOL.NZ 

Young  
Minds Matter 

Ficino Preschool welcomes children of all cultures, faiths and religions,

because treating others with respect and courtesy is part of the gift of

everyday life.

Our uniquely holistic curriculum balances the social, intellectual and

physical needs of each child and is a haven for your child to grow in

self-belief and confidence as they explore and experience new skills.

Enrol now. Don’t leave this until the last minute. If you’ve been thinking

of giving your child a big leg up - hop online and book a visit today.

Discover why Ficino Preschool is the Greatest Gift you can give your child.

STAY  
IN THE 
LOOP

FOLLOW US ON SOCIAL MEDIA 
TO KEEP UP TO DATE WITH 
THE LATEST NEWMARKET 

OPENINGS, EVENTS, 
GIVEAWAYS AND MORE.

@NEWMARKETNZ FACEBOOK.COM/

NEWMARKETNEWZEALAND
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STYLE

Inject fun into the school holidays with these playful 
fashion picks and activities to keep the kids busy.  

Play Time

1.  COUNTRY ROAD  ORGANICALLY GROWN COTTON BASKETBALL SWEAT, $59.90. 2. MOANA RD  ROAD TRIP BINGO, $19.99, 

AVAILABLE AT SHUT THE FRONT DOOR. 3. PLAY STUDIO  3D WOODEN PUZZLE, $5,  AVAILABLE AT THE WAREHOUSE. 4. COUNTRY 

ROAD  HERITAGE KNIT PONCHO, $89.90. 5. COUNTRY ROAD  ORGANICALLY GROWN COTTON LEGGING, $29.90. 6. HILL ST KIDS 

BAKING KIT,  $29.99, AVAILABLE AT FLO'S HOME. 7. FITBIT  ACE 3 SPECIAL EDITION: MINIONS, $119.95, AVAILABLE AT NOEL 

LEEMING. 8. GAVIN BISHOP  AMAZING AOTEAROA ACTIVITY BOOK, $27.99, AVAILABLE AT SHUT THE FRONT DOOR. 9. TORPEDO7 

KIDS ZENITH DOWN JACKET, $149.99. 10.  ACTIVE INTENT PLAY  WOODEN PLAYHOUSE, $299, AVAILABLE AT THE WAREHOUSE. 

11.  ADIDAS NZ RUGBY MINI RUGBY BALL, $25, AVAILABLE AT STIRLING SPORTS. 12.  SEED  EAR MUFFS, $22.90.

3.
4.

5.

6.7.8.9.

10.

11.

12.

2.

1.



12 JULY 2021

Modern 
Minamilism 

1.  MENU  BOTTLE GRINDER 2 PACK, $159, AVAILABLE AT SUPERETTE. 2. ROBERT GORDON  FLASK BOTTLE SMALL, $55, AVAILABLE AT SUPERETTE. 

3. LUCA MALMO BARSTOOL, $199, AVAILABLE AT FARMERS. 4. LIVING & CO ROUND WALL MIRROR BLACK, $45, AVAILABLE AT THE WAREHOUSE. 5. 

LIVING & CO  EMILY CHAIR, $129, AVAILABLE AT THE WAREHOUSE. 6. COCO REPUBLIC KOMODO SHELL ORNAMENT, $205. 7. COUNTRY ROAD  MAIR 

LARGE VASE, $79.90. 8. COUNTRY ROAD KIRRA VASE SET OF 3,  $64.90. 9. ATHENA CALDERONE  LIVE BEAUTIFUL, $69.90, AVAILABLE AT FLO & 

FRANKIE.  10.  INDIE HOME COLLECTIVE  ELLE LUX MARBLE ROUND NEST, $3,950.

The key to achieving this 
design philosophy: less is 
more. Curate your spaces 
with contemporary, 
polished homewares that 
will stand the test of time. 

STYLE

3.2.

1.

7.

4.

5.

6.

10.8. 9.
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PARTY time  Turn up the volume with 
a shimmery shadow, lined eyes and a generous 
swipe of mascara. We recommend a touch of 
Shadow Insurance as a base to make your eyes last 
all night long.

11.  SHISEIDO POP POWDERGEL EYE SHADOW, 

$42, AVAILABLE AT FARMERS. 12.  BOBBI 

BROWN  LONG-WEAR CREAM SHADOW 

STICK, $66, AVAILABLE AT FARMERS, DAVID 

JONES, SMITH & CAUGHEY’S.  13.  TOO FACED 

SHADOW INSURANCE, $41,  AVAILABLE AT 

MECCA. 14.  NAPOLEON PERDIS  NEO NOIR 

LIQUID EYELINER, $38, AVAILABLE AT SMITH 

& CAUGHEY'S.  15.  REVLON  SO FIERCE BIG 

BAD LASH MASCARA, $27,  AVAILABLE AT LIFE 

PHARMACY, FARMERS.

Prep N PRIME  Maintain youthful, 
bright eyes with these must-have masks and 
serums to create a smooth canvas for makeup 
application.

1.  L'OCCITANE  IMMORTELLE DIVINE EYE AND 

LIP CONTOUR, $118.  2. MECCA COSMETICA 

BRIGHT EYED EYE MASK, $9,  AVAILABLE AT 

MECCA. 3. SUNDAY RILEY  AUTO CORRECT 

BRIGHTENING AND DE-PUFFING EYE CONTOUR 

CREAM, $110,  AVAILABLE AT MECCA.  

4. ELIZABETH ARDEN RETINOL CERAMIDE 

LINE ERASING EYE CREAM, $125, AVAILABLE 

AT FARMERS, LIFE PHARMACY, DAVID JONES. 

5. BOOST LAB BIO-ACTIVE EYE RESET SERUM 

30ML, $34.95, AVAILABLE AT FARMERS. 

EYE WOKE UP like this
Sweep your lids with a cream eyeshadow base and 
lightly shade in your crease. A quick brush of the 
brows and a lick of mascara, and you’ll be out the 
door looking oh so natural! 

6.  M.A.C PRO LONGWEAR PAINT POT SOFT 

OCHRE, $48, AVAILABLE AT FARMERS.  

7. CLINIQUE  CHUBBY STICK SHADOW TINT 

FOR EYES, $45, AVAILABLE AT FARMERS, LIFE 

PHARMACY. 8. STILA  STAY ALL DAY MASCARA, 

$41,  AVAILABLE AT MECCA. 9. HOURGLASS 

ARCH BROW SCULTPING PENCIL,  $58, 

AVAILABLE AT MECCA. 10.  BENEFIT ROLLER 

EYE BRIGHT PENCIL,  $40, AVAILABLE AT DAVID 

JONES, FARMERS. 

It's All In 
The Eyes

BEAUTY1. 2.

4.

3.

5.

13.

6.

7.

8.

9.

10.

11.

12.

14.

15.
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The latest beauty products that you 
need to know about.

Beauty News
BEAUTY

FEELING CHEEKY

A touch of blush is 
often enough to give 
your skin just the boost 
of colour it needs. 
Hourglass is here to 
help with a new line 
of Vanish Blush Sticks 
which seamlessly 
blend into the skin. 
This vegan, lightweight 
cream to powder blush 
stick ensures a natural 
looking flush all day 
long.

HOURGLASS  VANISH BLUSH 

STICK, $47,  AVAILABLE AT 

MECCA

NEW GEN BEAUTY

With a focus on 
bringing out the 
skin’s natural beauty, 
enhancing it rather 
than changing it, 
my CLARINS is a 
new range of vegan 
skincare and make-up 
products designed 
for young women. 
Infused with natural 
extracts like coconut 
water, goji berries, 
cocoa butter (the list 
goes on!), the range 
aims to hydrate and 
improve overall skin 
health.

MY CLARINS RANGE, 

AVAILABLE AT SMITH & 

CAUGHEY’S, FARMERS, DAVID 

JONES

BLINDING LIGHTS

Winter temperatures can 
often lead to lifeless, dull 
hair which needs extra TLC. 
ColorWOW has delivered an 
Extra Mist-ical Shine Spray, a 
shine-enhancing product to 
help you get your gloss back. 
Infused with Mullein, a flower 
which captures and converts 
UV light into full spectrum 
light, this formula gives 
the hair a healthy-looking 
lightweight shine.

COLORWOW  EXTRA MIST-

ICAL SHINE SPRAY, $65.75, 

AVAILABLE AT SMITH & 

CAUGHEY’S, FARMERS

PUCKER UP

Dry, cracked lips strike year-round 
so finding the best balm to soothe 
and repair lips is important. Blistex’s 
hydration-packed formula coats 
the lips in a protective moisturising 
barrier that keeps moisture locked in 
and provides instant cooling relief 
to help relieve dry chapped lips in 
24 hours.

BLISTEX  INTENSIVE REPAIR, 

$9.50, AVAILABLE AT COUNTDOWN 

& SELECTED PHARMACIES 

INCLUDING CHEMIST WAREHOUSE

SMART CHOICE

We’re spoilt for choice when it 
comes to serums which target a 
range of skin concerns, and that can 
lead to confusion around the type 
of serum our skin needs when there 
isn’t a ‘one size fits all’ approach. 
Dermalogica’s Smart Response 
Serum could be just the answer, 
delivering exactly what your skin 
needs using four smart actives which 
adapt to hydrate, brighten, soothe 
and minimise fine lines.

DERMALOGICA  SMART RESPONSE 

SERUM, $255, AVAILABLE AT 

FARMERS, DAVID JONES, LIFE 

PHARMACY

It's All In 
The Eyes



real results
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A
s we continue to navigate our way through 
our COVID world, we’ve become more 
accustomed to disruption and change. 
On one hand our collective resilience 

has been bolstered, but on the other, there is still 
a lingering sense of uncertainty. The economic fall 
out from 2020 will be felt for a while to come as 
the country gets back on its feet. However, despite 
the lockdowns over the the past 12 months, the 
Newmarket economy, at a macro level, is performing 
exceptionally well. In fact we’re on track for our 
most successful year in the precinct’s modern history. 
For the 12 month period to April 2021 we were up 
23.1%, which is no great surprise considering 2020 
was a bit dire. But we’re on track by end of June to 
blast through $700 milllion, our previous high was 
$622 million back in 2016. And the forecasted trend 
has us knocking on a billion dollars within the next 
12-18 months.   

At various times over the years Newmarket has 
been a night time hot spot, and it's good to see it's 
back on peoples’ radars as a place of first choice when 
deciding to go out for dinner or a drink. We have 
over 120 cafes, bars and restaurants and our night 
time economy is growing quickly. Our hospitality 
sector has actually increased and now sits at around 
$106 million per year, and makes up 15.3% of our 
total income. However, home & recreation is our 
largest category with spend at around $251 million 

Spend Trend

OPINION

by Mark Knoff-Thomas

and makes up 36% of our income. And as you’d 
expect our apparel & personal category is pretty huge 
at $168 million or 24.1% of income. 

We’ve all heard stories of some of the startling 
trends that emerged last year – luxury car sales 
having record months, or massive splurges of pent-
up-demand after lockdowns. But actually consumer 
demand has remained very strong well into 2021. 
There are some ongoing supply issues and you may 
notice that delivery timeframes can now be months, 
not just weeks. It will be some time before those 
problems are resolved. 

In other positive news, shortly there will be a 
number of announcements about the multitude 
of luxury brands who are set to have a new home 
at Westfield Newmarket. The entire ground floor 
of the old 277 will be a luxury precinct, unlike 
anything ever seen in New Zealand. Fit outs are well 
underway. Out on the strip and in Teed, Osborne 
and Kent Street we have more new brands moving in, 
plus the resurgence of Broadway is underway. 

To keep up to speed with announcements, keep an 
eye on newmarket.co.nz.  

See you here soon,
Mark Knoff-Thomas
CEO, Newmarket Business Association
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------------------
Lorna Jane 
Clarkson

------------------
The Activewear 

Powerhouse
------------------

Lorna Jane is a cult Activewear label that has become a go-to for 
women across the globe, combining fashion with function and fitness. 

Alongside this, the brand sets out to inspire and encourage Active 
Living, a philosophy championed by founder Lorna Jane Clarkson. 
Zara Overton caught up with the trailblazer to find out how it all 

began and more about her passion for healthy living.

COVER STORY
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NEWMARKET.   Have you always had an interest in 
health and fitness?
LORNA.  Surprisingly no, I was more of an 
academic at school, choosing to sit in the library 
rather than do any kind of sport. The closest 
I got to doing anything remotely physical was 
cheerleading which was basically a ploy to get out 
of competitive sports but still have the day out of 
the classroom. Any real interest started in my late 
teens - and it goes without saying that I’ve been 
hooked ever since!

N. You identified a gap in the market early on for 
fashionable activewear and we’ve since seen this trend 
take off. Now Activewear is not only limited to the 
gym or sporting activities, but it is commonplace to 
wear it almost anywhere. How did the brand Lorna 
Jane come to be?
L. I’d love to say that I was entrepreneurial 
enough to identify a ‘gap in the market’ but the 
truth is that I simply discovered a love for health 
and fitness (through teaching aerobic classes) and 
decided to make my own Activewear because 
there was nothing currently in the market that 
looked remotely fashionable and ticked all of my 
personal boxes performance-wise. 

It was more about creating something I wanted 
for myself and then when the women in my 
classes wanted it too, I just started making it at 
home in my spare time. Essentially the market 
found me - but what I had was the vision and the 
conviction to follow through and make it what 
it is today.

N. Not only does Lorna Jane empower women 
with Activewear that makes them feel good, but 
you have also set out to change the way people think 
about working out and healthy living, encouraging 
everyone to live by the philosophy of Active Living. 
Can you expand on this philosophy?
L. Active Living is the Lorna Jane philosophy for 
living a healthy life and it’s simply about finding 
‘Active Moments’ throughout your day instead of 
having to find an extra hour to drop everything 
and workout. 

It’s the reason I started designing Activewear 
- because I believe when you wear Activewear it 
inspires you to be more active in your everyday 
life.

I know from my personal experience that when 
I put on Activewear first thing in the morning 
and wear it all day I find more time to be active, 
and by the end of the day I’ve achieved so much 
more, have taken more steps and feel like I have 
more energy.

This is what I want for all women – and 
why I work hard to create Activewear with the 
perfect balance between fashion and function so 
that women will want to wear it all day and be 
inspired to live a more active life.

N.  Along with running a global 
Activewear business, you’re an 
accomplished author, publishing 
6 books centred around health, 
wellbeing and food. How do you 
maintain a work-life balance?
L. Honestly, I don’t really think 
about work-life balance until 
someone asks me!  And I think 
it’s because I’m more focused on 
creating products that help our 
customers find balance. 

But my personal experience 
when it comes to ‘balance’ is that 
you always find time for the things 
that you love to do  – no matter 
how busy or not-busy you are! 

N. What does your role within the 
company look like now? Are you 
heavily involved with the creative 
process and design decisions?
L. My role is Chief Creative Officer 
so I’m still heavily involved in the 
design and marketing aspects of 
the business. I’m blessed to work 
with an incredible team of amazing 

women every day and basically my 
role is to ensure that what we create 
is on-brand, meeting our customers’ 
future needs and moving the 
business (and brand) forward.

N. Can you run us through what a 
typical day might look like for you?
L. I get up around 5.30am – 
workout, eat breakfast and head 
into work.

Every day is different (which I 
love) but most days I find myself 
doing a mix of working on new 
styles with my designers, meeting 
on brand and marketing strategies, 
shooting campaigns, doing 
interviews and planning for the 
future.

Around 5pm I leave work and 
go for a walk with my husband to 
unwind. Afterwards I eat a healthy 
dinner, relax with a movie or a good 
book, sometimes do a little yoga 
and then go to bed around 9pm … 
getting my 8hrs in so I’m refreshed 
and ready to do it all over again.

N. What made you decide to open a store in Newmarket?
L. We knew that we wanted to open a store in 
Auckland, and with Newmarket being a well-

established lifestyle centre we thought it would be 
the perfect location for Lorna Jane. 
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N. What is on your playlist right now?
L. I’m not the playlist type. I prefer 
Podcasts when I’m working out and 
right now I’m listening to Armchair 
Expert – by Dax Shepard, the Tim 
Ferris Show and Oprah Super Soul 
Sunday.

N. Who is your greatest inspiration?
L. My customers - they are the reason I 
strive to be and do better every day. 

 
N. Do you have a favourite Lorna Jane 
piece? If so, what is it?
L. It can change on the daily – but right 
now my favourite piece would have to 
be The Amy Winter Thermal Phone 
Pocket Legging. It’s basically a legging 
that looks like any other Lorna Jane 
legging but has the added benefit of 
a thermal lining that traps body heat 
against your skin to keep you warm. 

They are life changing when it comes 
to keeping warm in winter and I have 
at least 3 pairs because I just don’t want 
to wear anything else now that the 
weather has started to cool.

LORNA JANE   WESTFIELD NEWMARKET  @LJCLARKSON  @LORNAJANEACTIVE  WWW.LORNAJANE.NZ

N. Favourite type of exercise?
L. I like variety when it comes  
to exercise so enjoy a mix  
of strength training, yoga  
and hiking.

N. The past year of COVID and lockdowns has been 
tough for many, and mental health has been put to 
the test. What are some of your top tips for managing 
your mental health and stress?
L. I’m no expert when it comes to managing 
stress but a few simple things I do to reduce stress 
are:
◆ I check my diary for the following day before I 
leave work – so I can do any necessary prep ahead 
of time and feel more relaxed for the evening 
ahead.
◆ I practise 10-15 minutes of meditation every 
morning to settle my mind and bring focus to 
what I want to achieve for the day ahead.
◆ I commit to working out every day, no excuses 
- even if it’s just some stretching or walking my 
dog, Roger. 
◆ I take care of myself - eat well, keep caffeine to a 
minimum, drink plenty of water and make sure I 
get enough sleep.

N.  What is the biggest challenge you have faced 
building your brand and running the business?
L.  In business there are constant challenges. 
But I’d have to say that the biggest challenge 
I’ve faced would have to have been at the very 
beginning of the Lorna Jane journey when I was 
trying to convince everyone that ‘Activewear’ 
was ‘the next big thing’ and they could wear it 
in their everyday lives (and not just for working 
out!).

N. Your brand and what it stands for empowers and 
inspires women across the world. What is one piece of 
advice that you would give to young women who are 
starting out in their careers?
L. Believe in yourself and what you want to 
achieve – because if you don’t believe in yourself 
and your dreams then it’s going to be near 
impossible to get other people to believe in  
them too.



WITH THANKS TO OUR SPONSORS

Congratulations
to all winners from  

the 2021 Newmarket  
Business Awards

The awards evening was held at Cordis 
on Friday 18 June celebrating business 

excellence in Newmarket.



Newmarket Supreme Award Winner 2021  
sponsored by bayleys & humm

Best Café of the Year
sponsored by newmarket business association

Best Restaurant of the Year
sponsored by newmarket business association

Best Night-Time Venue
sponsored by rialto centre

Retailer of the Year
sponsored by sbm legal

International Retailer of the Year
sponsored by westfield newmarket

Best Innovation of the Year 
sponsored by vector

Employer of the Year
sponsored by anz

Best Customer Experience 
sponsored by chow:hill architects ltd

Best Small / Medium Business of the Year 
sponsored by 2degrees 

Young Business Person of the Year 
sponsored by rotary newmarket

Best Use of Social Media
sponsored by chinese herald

Most Sustainable Business
sponsored by multi-media systems ltd

Newmarket People’s  
Choice Award 2021

Newbie

White & Wong’s 

Archie Brothers Cirque Electriq

Superette

David Jones

Burger Burger

Kathryn Wilson

Juliette Hogan

BetterCo Advisory & Accounting

 Dwayne Rowsell Studio Box

The Poi Room

Kowtow Clothing Ltd

Michael Holmes Premium Eyewear

BetterCo Advisory & Accounting



Candle Containers

Refill Your

From $12.50 (180g)

retreatnz.co.nz     (09) 524 5890
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New Zealander’s are doing business 
particularly well post COVID while the 
rest of the world plays catch up, with 

some still coming to terms with their economies 
in survival mode. For any business, yesterday was 
the best day to sit down and plan for the next 12 
months, taking into consideration what we’ve all 
just been through. There is no better time to 1) 
Set a plan for your business, 2) Implement what 
you’ve planned and create clarity and confidence 
and 3) Grow your business and your well-being.

Planning for your business is like using an 
architect to build your dream home. Simply 
put; it’s all in the planning. I would recommend 
every business do a business planning session 
with their accountant or coach. It provides the 
confidence and clarity for the next 12 months 
which is your pathway to achieving the goals you 
have set. Setting one year goals, that incorporate 
both business and personal goals, is a great way to 

Plan, Implement, 
Grow: Doing 
Business in 2021
Peter Prema, Director of BetterCo. Advisory & Accounting, 
Supreme Award Winners at the 2021 Newmarket Business 
Awards shares his top tips for business success.

BUSINESS

ensure the business is working for YOU, not the 
other way around. Breaking these goals down 
further into bite size chunks makes it even more 
realistic and achievable. Share your plans with 
those who know you well enough to keep you 
accountable!

Most businesses fail because they fail to 
implement. Successful businesses implement 
their plan and strategies to ensure they hit their 
goals. The key to implementation is ensuring 
you regularly and consistently achieve what 
you’ve planned out. Dedicate one morning or 
afternoon each week to work on the business, 
and use this time to make the necessary changes 
or begin to implement a new process or system 
that will improve the business. In addition to 
this, reviewing the outcome of what you’ve 
implemented is just as important so you can 
figure what worked and what hasn’t. This 
develops that commercial mindset business 
owners need to always stay one step ahead of 
their competition. 

Growth doesn’t happen overnight, but it can 
happen a lot faster than you think if you follow 
these simple steps. It’s not about being perfect, 
its about being better. Small steps grow into 
even bigger leaps following this process. There 
will always be ups and downs in business, but 
it’s all about how you plan and stay proactive 
that will get you out of temporary troughs. A 
great tip I have for ambitious business owners 
is to always determine whether or not your 
expenditure is a cost or an investment? The 
difference being: it is an investment if it solves 
a Purpose, People or Profit issue or if it gets 
you one step closer to Time, Mind or Financial 
Freedom. 

The product of planning and implementation 
is growth. This may come in various forms such 
as more time with your family, less stress and/
or more financial stability. Every business is 
different but if you apply the same logic you can 
better your business and life. 

“Dedicate one 
morning or 
afternoon each 
week to work on 
the business…”
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NATURE CALLS

Karen Walker’s latest 
jewellery collection, Forest, 
captures the essence of 
forest findings and their 
beauty. Overlooking the 
collection is an intricately 
detailed owl and squirrel 
with gemstone eyes of 
garnet and black spinel. 
Reinventing the iconic 
acorn and oak leaf, you’ll 
find Leaf Stud earrings 
and an Acorn & Leaf 
Pendant with Tiger’s 
Eye Acorn, alongside 
dainty mushrooms and 
a precious pine cone. 
Available from 7 July.

Spotlight
The

From openings, events, new 
collections and more, here’s what’s 
on our spotlight in Newmarket.



NEWMARKET.CO.NZ 27 

SUGAR COATED

Live out your wildest dessert fantasies with 
GLASSHOUSE FRAGRANCES limited edition 
collection Sugar Coated in celebration of the brand's 
15th birthday. Each of the six candles are formulated 
to elicit a nostalgic ambience, think notes of buttery 
caramel and creamy vanilla to freshly baked bread and 
sugary spices. This one's for you, sweet tooths! 

WIN A BLUNT X NEWMARKET. 

UMBRELLA

If there is one thing we need 
at this time of the year, 
it’s an umbrella that will 
withstand the elements and 
keep us looking chic. To help 
you out this winter we have 
3 BLUNT x NEWMARKET. 
umbrellas to giveaway! Scan 
the QR code to enter or 
send your contact details 
to info@newmarket.co.nz - 
subject line: BLUNT.

BROADWAY’S BRONZE ILLUSION

The World Grasped is a 
bronze sculpture by well-
known sculptor Terry 
Stringer. Understood from 
different angles, the idea of 
this sculpture is to engage 
passers-by with its changing 
appearance. Find it at the 
top of Broadway and reveal 
the three different images for 
yourself. 

SAY CHEESE

As the saying goes, you’re 
never fully dressed without 
a smile. Lucky for us, 
SmileDirectClub has just 
opened in Newmarket 
and is the easiest way to 
achieve your best smile in 
just three steps without 
the hassle of in-person 
monthly visits. You can 
visit the dental team to 
design your plan at 292 
Broadway.
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A Day in the Life 
of Ross Birch, 
Executive Chef at 
Baha Betty 

OUR PEOPLE

7AM 

Wakeup time. I read my emails 
first thing to check daily 
delivery notes on our fresh 
fish expectations and any 
other ingredient deliveries or 
shortages. 

8AM

I get my son Charlie out of bed 
and ready for the day, flick the 
kettle on, have a quick bite to 
eat and head out the door for 
school drop off.

9:15AM

I arrive at Baha Betty, firstly 
checking our fresh produce for 
quality, price and temperature 
to ensure these meet food 
health and safety standards. I do 
a lap of the kitchen to get all of 
our equipment fired up ahead of 
cooking. 

10AM 

I put my chef uniform on and 
start the prep - chopping 
vegetables and herbs, 
marinating meat, and blitzing 
sauces ahead of time so we are 
ready for the day ahead. 
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11:30AM-3PM

The doors are open for our lunch 
service and it’s all go as tables begin 
to fill up, especially on the weekends. 
Diners are wanting a quick and light 
bite to eat, so I am often cooking 
tacos, nachos or one of Betty’s Philly 
Cheese Steak rolls, which can all be 
plated up in no time.  

BAHA BETTY WESTFIELD NEWMARKET @BAHA_BETTY

3PM

After the lunch rush, there 
is time for a break so I try to 
get outside for a walk around 
Newmarket and make myself 
a meal. I also give the kids a 
quick call to catch up on their 
day at school.

5PM-9PM

Back to the kitchen to set 
up for dinner service and 
prepare for the next rush of 
diners. Part of my role as the 
executive chef is to manage 
the chaos of the kitchen 
and make sure every dish is 
tasting and looking superb, 
in authentic Baha Betty style.

9:30PM

Once the majority of 
customers have cleared out, 
I check the stock levels and 
place any orders for next 
day delivery, followed by a 
thorough clean down of the 
kitchen. 

10PM

It’s time to clock off after a 
long day and head home. I 
watch a bit of Netflix with a 
beer or a cup of tea to relax 
before bedtime!  



Made in Italy

Stratos
Top: range of ceramic, timber or glass

96D Carlton Gore Rd, Newmarket, Auckland.  
                Phone: 09 522 5382  Open 7 days 

Ultimate Living.co.nz
Contemporary furniture. Exclusively for you.

Made in Italy

Egeo

Tiziano

Lisa

Wide range of dining tables 
and chairs

Bora

Felix
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FOOD + DRINK

NUFFIELD BAR & KITCHEN  23/27 NUFFIELD STREET

SERVES  4 

INGREDIENTS

GNOCCHI

400g potato, uncooked
1 egg
1 ½ tsp salt 
80g flour 
Olive oil
SPINACH SAUCE

25g butter 
25g flour 
10g garlic
460ml milk 
100g grated parmesan cheese  
(plus a little extra for garnish)
50g spinach 
1 tsp salt 

METHOD

GNOCCHI

1. Preheat oven to 180°c. Cut potatoes in half 
and roast them for 25–30 minutes. 
2. Peel the potatoes and pass through a 
potato ricer or press through a sieve. The 
potatoes should be smooth. 
3. Add egg and salt, lightly mix. Then add 
flour and knead by hand until all the flour is 
fully incorporated. If the dough is too sticky, 
add more flour.
4. Roll out the dough into a log, 3-4cm thick, 
and cut into bite-size pieces.
5. Boil a large pot of salted water and cook 
the gnocchi until it floats, 2-3 minutes.
6. Remove the gnocchi from the water and 
place in a bowl full of iced water.
7. Drain the ice water, drizzle with olive oil 
and set aside or refrigerate until ready to 
serve. 
SPINACH SAUCE

1. Melt butter over medium heat. Add garlic 
and sauté until fragrant. 
2. Add flour to butter and whisk until 
combined. 
3. Slowly add milk, whisking constantly to 
break up any lumps. Cook for 4-5 minutes 
until sauce has just begun to thicken.
4. Add parmesan cheese and whisk until fully 
combined, finally add the spinach and salt 
and cook for a further minute.
5. Blitz sauce with hand blender/food 
processor until blended well.
COMBINE

1. Heat olive oil, add gnocchi and sauté 
lightly.
2. Add fresh spinach, followed by the spinach 
sauce, and cook until gnocchi and sauce are 
cooked through. 
3. Garnish with fresh parmesan cheese.

Nuffield Bar & Kitchen’s 
Spinach & Potato Gnocchi
These light pillows of potato smothered in a tasty spinach and 
parmesan sauce make the ultimate winter comfort meal.



A HIDDEN GEM IN NEWMARKET

Colonial Bombay’s iconic V.T.Station finds home at 
Auckland’s cosmopolitan Newmarket. Their inspiration taken 
from Mumbai’s popular Bombay Irani cafes and V.T station 
Mumbai itself. Angela Gaikwad and Harry Singh (co-owners 
of 1947 eatery) established V.T station in Newmarket that 
will embark you on a memorable journey across India as you 
discover this unique railway station-themed eatery. With 
their unique patterned tiled floors, concrete and brick 
exposed walls, green leather wooden furniture creating a 
feel for the British, Victorian era. Their street style 
savvy menu offers passage with a range of small sharing 
platters to larger tandoor grills and scrumptious curries 
alongside baby naan breads. Whether it’s a special 
occasion that calls for a celebratory lunch or dinner, or 
simply a casual drink after work, Victoria Terminus 
Station caters to all of their visitors.

www.vtstation.co.nz +64 (9) 218 5269 bookings@vtstation.nz
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WINE NOT WEDNESDAYS

Hump day just got a whole lot more fun. Every 
Wednesday 3pm-late, Burger Burger is serving up 
$5 tap wine, beer, mixers... and tequila shots! 

WINTER WARMERS

Too busy to cook? Naked 
Kitchen has just launched a 

new ‘Sustain’ Peanut Satay & 
Kumara bowl flavour into their 

plant-based chilled Eat Well 
range, adding to their wider 

repertoire of equally delicious, 
affordable and nourishing 

heat-and-eat meals. 

The Gastronomer
Delight your tastebuds with the latest in food and drink.

FOOD + DRINK

OUR PICK: AJISEN RAMEN

Winter has us craving warming 
soulful eats, which is exactly what 

you’ll get at Ajisen Ramen. Our pick 
is the Classic Ramen; Kumamoto 

style broth topped with egg, 
mushroom, marinated pork, and 

an array of Japanese toppings. 

A SHRINE TO SWINES

From food truck to a hole in the 
wall, The Hungry Swine has set 
up shop in Osborne Lane and 

is here to stay! From 10am-3pm 
Tuesday–Saturday, get your 

hands on a gourmet, ethnically 
inspired pork or bacon bun, for 

just $14. 

NEW MENU

Newer and tastier than 
before, Bird On A Wire’s 
latest menu additions are 
something to write about. 
Available from 1 July, 
you can order Parmesan 
Hashsticks with truffle 
mayo, Hoisin Pulled 
Chicken Baos, plus a whole 
new take on some of 
BOAW’s classic sammies 
and burgers. 
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